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Public awareness of assessment results

What is public awareness? 

The strategic deployment of media to tell a story or 
disseminate a message 

For learning assessment programmes: It’s important to 
make results and reports on the assessments easy to 
find and understand. 
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Public awareness of assessment results

First steps

Define your  
message

Define your  
audience

Define your  
media

What do you  
want to say?

Who do you  
want to hear  

your message?
How do you  

want to say it?

1 2 3



Types of Media:

• Press kit 
• Media contacts 
• Press release 
• Press conference/launch event 
• Media advisory

Traditional Media Tools



Press kit

• What is a press kit?

“Old” Media Tools

A press kit is a package of promotional material 
provided to members of the press to brief them 
about a product.
Traditionally print materials and a list of contacts. 
Today press kits are usually delivered digital if at all. 
Many “press kits” have been replaced by advisories 
and promotional material sent out via email as they 
become available.



UNESCO 
Press kit 
example

http://en.unesco.org/world-press-freedom-day-2016/press-kit

http://en.unesco.org/world-press-freedom-day-2016/press-kit


*Even our workshop 
page has the essential 
elements of a press kit!

http://www.unescobkk.org/education/quality-of-education/neqmap/activities-and-events/reporting-dissemination-workshop

http://www.unescobkk.org/education/quality-of-education/neqmap/activities-and-events/reporting-dissemination-workshop


Press kit
• When to use a press kit?

“Old” Media Tools

Use a press kit when you have a big report/product 
launch.   

If your report has many events and sub reports 
attached to it, your launch merits a press kit. This 
can be as simple as putting together a list of media 
contacts and relevant materials (press release, 
articles, FAQs, etc.) in one place for journalists to 
easily access.



Media Contacts

• What are media contacts?

“Old” Media Tools

Media contacts are a list of names and contact 
information for relevant media contacts or experts 
related to the product being promoted.

Traditionally media contacts were a part of the press 
kit sent to journalists. Now they are often listed 
online, in the press release, on relevant news 
articles or in media advisories.



Media Contacts

• When to use media contacts?

“Old” Media Tools

Use media contacts when you have a release that you 
want to be featured in the press as much as possible. 

Make it easy for journalists to contact your 
organization and relevant experts on your product to 
conduct interviews, etc. by making your contacts as 
visible as possible on print and online materials 
related to your product.



Press release

• What is a press release?

“Old” Media Tools

A press release is an official statement issued to journalists 
on a specific product, theme, event. Press releases 
provide basic facts the organization wants to promote - the 
newsworthy information for journalists to write about.  

In the case of learning assessment programs - press 
releases general contain information about the latest 
reports from assessments and the report findings.



Example press release from the OECD on latest PISA survey
http://www.oecd.org/newsroom/asian-countries-top-oecd-s-latest-pisa-survey-on-state-of-global-education.htm

http://www.oecd.org/newsroom/asian-countries-top-oecd-s-latest-pisa-survey-on-state-of-global-education.htm


Press release

• When to use a press release?

“Old” Media Tools

Use a press release when you want journalists to write 
about your latest learning assessment product/report and 
you have a summary of findings to share.  

Press releases are usually written for report and product 
launches - yearly assessment reports for example.



Press conference/launch event

• What is a press conference?

“Old” Media Tools

A press conference is a planned public announcement 
followed by an interview session given to journalists. 

During a press conference, the press are invited to ask 
questions about the launch product (e.g. a report) and 
the organizers generally give a speech or several 
speeches describing the product and major key points.



Press conference referenced from OECD on latest PISA survey
http://www.oecd.org/general/oecdspisasurveyshowssomecountriesmakingsignificantgainsinlearningoutcomes.htm

http://www.oecd.org/general/oecdspisasurveyshowssomecountriesmakingsignificantgainsinlearningoutcomes.htm


https://en.unesco.org/gem-report/events/2016-gem-report-launch
2016 GEM Report Launch Events

https://en.unesco.org/gem-report/events/2016-gem-report-launch


https://plus.google.com/u/0/events/c847h412ii1b28371l81hrv064g
Digital launch of the 2016 GEM Report!

https://plus.google.com/u/0/events/c847h412ii1b28371l81hrv064g


Press conference/launch event

• When to have a press conference/launch 
event?

“Old” Media Tools

Press conferences and launch events are usually held for 
big product and report launches only. These events are 
usually reserved for flagship report and publication 
launches and not for smaller report launches.



Media Advisory
• What is a media advisory?

“Old” Media Tools

A media advisory is used to invite reporters to cover 
some kind of event, such as a press conference, 
forum, or rally.  

A media advisory should be short and sweet. Your 
goal is to make the event sound interesting and 
newsworthy and make it easy for reporters to 
quickly figure out the details.



Media Advisory 101
Your media advisory 
should alert journalists 
about an event or launch 
ahead of time and include 
the most important details 
about the product launch/
event.

http://www.unescobkk.org/news/article/media-
advisory-what-makes-a-happy-school-unesco-to-

launch-first-framework-for-learner-well-being-i/

http://www.unescobkk.org/news/article/media-advisory-what-makes-a-happy-school-unesco-to-launch-first-framework-for-learner-well-being-i/


Media 
Advisory 
101
• WHO 

• WHAT 
• WHEN 

• WHERE 
• CONTACT

http://www.unescobkk.org/news/article/media-advisory-what-makes-a-happy-school-unesco-to-launch-first-framework-for-learner-well-being-i

http://www.unescobkk.org/news/article/media-advisory-what-makes-a-happy-school-unesco-to-launch-first-framework-for-learner-well-being-i


Media Advisory

• When to use a media advisory?

“Old” Media Tools

Media advisories should be used for reports and launch 
events ahead of the launch date to inform journalists 
about your launch product and event ahead of time. 

Use a media advisory if you have a WHAT, WHEN, and 
(especially) a WHERE launch event.



Tying it all together 

BIG REPORT Small study

Press kit

• Press release

• Media advisory Press conference
• Media contacts

Press release/ 
news article

Traditional Media





What is “New” Media?

“New” media commonly refers to content available online, 
accessible on a digital device, usually involving user 
participation and feedback.  

Common examples of new media include websites such as 
online newspapers, blogs, wikis, videos, video games and 
social media. Defining characteristics of new media are 
“2D”: 1.) Digital; 2.) Dialogue

new  media: means of mass communication using digital 
technologies such as the Internet.



Types of Media:

• Blogs 
• Social Media: 

• Twitter 
• Facebook 
• LinkedIn 
• YouTube (Video) 

• E-Newsletters  
(MailChimp) 

• Infographics

“New” Media Tools



Public awareness of assessment results

What is a blog?

A “blog” is an abbreviation of the original term “web log” 
which eventually was shortened to blog. 

Blogs are online posts that differ from articles, press 
releases and other forms of content because they are 

generally: 
• informal or conversational in style 
• regularly updated on a specific theme or topic 
• participatory - allows feedback and comments 

directly from readers; generates a conversation
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http://oecdeducationtoday.blogspot.com/


http://learningportal.iiep.unesco.org/en/blog/

http://learningportal.iiep.unesco.org/en/blog/


Elements of a good blog

A good blog has focus, personality and lots of reader 
comments. These elements are key to building an 

audience.

A good blog post picks the right blog for dissemination 
and will ‘fit’ the blog’s theme, focus, and personality and 
therefore generate lots of reader comments because it is 

a good fit for the audience.  

Public awareness of assessment results



Elements of a good blog: Comments
Reader comments are a significant factor in blog popularity — 
People who leave comments build the community aspect that really 
helps a blog become more than just one blogger writing into space. 
Comments also let you know what’s working and what’s not, so you 
can keep building awareness. 

That being said, there are many successful blogs out there that 
don’t generate a lot of onsite comments but go viral on social media 
and have a ton of emailed shares and clicks. Comments aren’t 
everything. But a conversation developing around your blog is.

Public awareness of assessment results



Public awareness of assessment results

Finding your blog

If you are creating a blog, you have a lot of work cut out 
for you. A new blog platforms requires you to build an 
audience, personality and theme - and to commit to 

regular posts around this theme. 

If you are creating just one post, try to find a blog 
platform that already fits your focus and audience.



Public awareness of assessment results

Finding the right blog for your message

Look for blogs that focus on your theme and have the 
audience you’re looking for. 

For example, an education policy blog might be great for 
you, but might not be niche enough. You might want to find 

a blog that focuses on your country's education policies 
instead of on education policy in general (for example).



Public awareness of assessment results

Education blogs

Some examples of different types of education blogs: 

•  Global Education Monitoring Report World Education Blog: 
                  https://gemreportunesco.wordpress.com/ 
• Global Partnership for Education’s Education for All Blog:  

              http://www.globalpartnership.org/blog 
• OECD’s Education & Skills Today Blog: 

              http://oecdeducationtoday.blogspot.com/ 
• Education Week’s Blogs: 

http://www.edweek.org/ew/section/blogs/ 
• IIEP’s Learning Portal Blog: 

http://learningportal.iiep.unesco.org/ 

https://gemreportunesco.wordpress.com/
http://www.globalpartnership.org/blog
http://oecdeducationtoday.blogspot.com/
http://www.edweek.org/ew/section/blogs/
http://learningportal.iiep.unesco.org/


Public awareness of assessment results

When to use a blog?

Writing a blog post for an existing blog is a great idea 
when you have a lot of content and you want to share key 

messages or a “deep dive” into one segment of your 
product/report with a specific audience (such as education 

policy experts, policy makers, or researchers).  

Finding a blog that already caters to this audience is a 
great idea to disseminate more about your report. 



Public awareness of assessment results

When to create your own 
blog network?

As some big name large-scale learning assessments have 
done (OECD PISA: http://oecdeducationtoday.blogspot.com/) - 
this might be right for you if you have a lot of content (material 
from your reports alone) that a large audience might be 
interested in reading about. 

Another great example is ASER’s blog (http://
asercentre.blogspot.com/) which caters to the citizen-led 
assessment community in India, Pakistan and the PAL Network 
(Africa) - so the audience is large and ASER has become the 
true leader in this field - an ASER blog makes a lot of sense.

http://oecdeducationtoday.blogspot.com/
http://asercentre.blogspot.com/


Public awareness of assessment results

What is Twitter?

Twitter is a social media platform where users can 
engage with each other in real time, using short 
messages, images, video and famously: hashtags. 

Twitter’s popularity is largely due to it’s effectiveness in 
communicating and sharing quick and to-the-point 
messages to the masses. 



Public awareness of assessment results

What is a hashtag?

• Hashtags are topics or themes denoted by # (a 
hashtag) that allow users to follow a trending topic. 
Hashtags are used for events like the Olympics - which 
had an official hashtag: #Rio2016. Hashtags are also 
used for topics such as #climatechange or 
#learningassessment        so users can follows issues 
they care about. Typically, hashtags are kept short to 
allow more room for the message (which are limited to 
140 characters). 

#

https://twitter.com/search?q=%23Rio2016&src=tyah
https://twitter.com/search?q=%23climatechange
https://twitter.com/search?q=%23learningassessment&src=typd


Public awareness of assessment results

How to use Twitter for 
disseminating your message

• Twitter is a great, effective way to share (quick) updates 
about your program or reports.   

• Some large assessment programs like OECD’S PISA 
use the hashtag #OECDPISA for users to follow all 
updates related to the PISA assessment. 

• Twitter also a great network to expand your audience 
because of its reach. 

#

https://twitter.com/hashtag/OECDPISA?src=hash


Public awareness of assessment results

Twitter: Best Practices

• Visibility: Twitter is highly public - every post is visible to everyone 
online - so keep this in mind when crafting your message.   

• Character count: The number characters you use are limited, 
especially when you add links, #hashtags, and images - so choose 
what you use wisely and look to other posts for what to include and 
what not to include. 

• Followers: For your Twitter experience to be effective, you have to 
have followers.

#



Public awareness of assessment results

Twitter: Best Practices

• @Know the difference between a @reply and a @mention. 
• You are what you tweet - keep your brand, your organization, your 

product and your report in mind whenever you post anything to 
Twitter. 

• Vary your tweet types - there are five basic “tweet types:” links, 
images, quotes, retweets, and original comments - make sure you’re 
not over-using any of these media - too many retweets will make your 
account unoriginal and too many quotes and images will also start to 
feel oversaturated - make sure you include a healthy dose of original 
content tweets to stay relevant, but also mix in other types of tweets to 
engage.

#



Public awareness of assessment results

When to use Twitter?

• Just use it. Use it now. Use it in coordination with your organization’s 
main account to promote product launches and reports.  

• Use hashtags relevant to networks and related groups (#NEQMAP   
#ASER  ) 

• And use it on your personal account to disseminate work and work 
you’re interested in to like-minded colleagues and networks.   

#



#



#



#
Which brings us to…

FACEBOOK! And cross-platform promotion - it’s 
important because often your audience is using 

multiple platforms - and some are better at engaging 
than others



Facebook is a social network where - like Twitter - users 
can engage with each other in real time, using short 
messages, images, and video - but unlike Twitter, 
messages on Facebook tend to be longer and more 
customized to certain groups and subsets of “friends” - 
Because of this Facebook can be seen as more personal 
than Twitter, but also because of this, Facebook has a 
much larger audience (Facebook: 1.59 billion users! 
Twitter: 320 million; LinkedIn: 100 million) 

What is Facebook?



Facebook excels in rich media and long engagement 
times with its audience.   

“Pages” for organizations are a perfect way for people to 
engage with causes they care about in the same “feed” 
of information they read about their friends. Like Twitter, 
Facebook allows users to quickly get the latest ‘bits’ of 
news from the friends and organizations they care about. 

Why Facebook?



Unlike Twitter, Facebook has a longer ‘shelf life’ where its 
algorithm is aware of the news you care about from the 
people and organizations you care about - where Twitter’s 
real-time stream is always changing, Facebook shows 
you posts as they might be relevant to you - so that even 
if you haven’t logged into Facebook in 15 days - your 
favorite organization’s latest news will still show up at the 
top of your Feed when you do.  

Why Facebook?



Some examples 



Some examples 



Some examples 









When to use Facebook?

• Use it. 1.59 billion users are not something you want to 
miss out on. 

• Use Facebook to promote your organization’s latest report 
findings, educational goals, and learning assessment 
stats. 

• Share with the world what you agency or ministry is doing 
to help students learn. It’s not to late to start posting now. 
The only rule: Don’t post too much or too little. Stay 
relevant without bombarding your followers with too many 
posts.



What is LinkedIn?
LinkedIn is a social network aimed at connecting professionals 
and helping them build their profiles and connect with other 
professionals online. 

LinkedIn’s stated mission is to “connect the world's 
professionals to make them more productive and successful.” 

LinkedIn is a great network to use to stay in touch with people 
you’ve met at workshops, conferences, meetings and also a 
platform to share updates related to your work. 

Cue: Connect with everyone at your table on LinkedIn during 
the coffee break! 





Using LinkedIn for updates & recruitment



What is YouTube?

YouTube is a video-sharing service and social media 
network created in 2005. It has since been acquired by 

Google and is the #1 video sharing site in the world.

How can you use YouTube?  Upload your video to 
YouTube instead of embedding it directly on your site 
for maximum impact. Your video can be found more 

easily on YouTube and can be shared more easily too.



What is YouTube?



What is MailChimp?

MailChimp is an email marketing service and the 
trading name of its operator, a United States company, 
founded in 2001. By June 2014 it was sending over 10 

billion emails per month on behalf of its users. 

Organizations like the OECD, UNESCO are using 
MailChimp as a service to create and disseminate 

custom-curated e-newsletters to their news 
subscribers all over the world.



Why use MailChimp?

You don’t have to use MailChimp. There are hundreds of online 
e-newsletter services *and* homegrown services you can use 
to create e-newsletters. But MailChimp is popular because it’s 
known as the easiest to use, quickest to setup and is free for 
up to 2000 subscribers/12,000 emails per month*. 

For these reasons, we recommend using MailChimp to quickly 
create an e-newsletter campaign for your organization and 
your organization’s followers - if you have the content and 
following to support a newsletter. If not, consider contributing 
to an existing newsletter. 

*As of September 2016



Why use a newsletter?
Newsletters are great new media tools for dissemination 
because they reach an audience that is already interested 
and invested in your products - right in their inbox.  

Visibility and awareness  of your assessment product is 
therefore much higher than using other dissemination tools 
since the message is delivered directly and personally to 
those who have already requested this type of information 
(subscription or membership). 





Public awareness of assessment results

What are infographics?
• Infographics are print or online 

dissemination tools that visualize key 
concepts, themes and data in a concise 
package. 

• An infographic is typically a visual image or 
collection of images, such as a chart or 
diagram used to represent information or 
data.



Infographics



Public awareness of assessment results

Why use Infographics?

• Infographics can easily capture your audience’s attention

• Infographics are a great way to concisely summarize key 
messages

• Infographics are more likely to be shared on social networks 
and so their reach is potentially greater than other dissemination 
products 

• Infographics have the potential to increase brand/organization 
awareness and product awareness 

• Infographics can make your content more easily understood



Infographics



Infographics



Infographics



Infographics

95% 76%

Learning Assessment in the Asia-Pacific

Countries with learning assessment policies*

What is measured by national assessment?

Knowledge of 
curriculum

33%

Knowledge 
beyond 
curriculum

Application of 
knowledge in 
practice

5%

Non-cognitive 
abilities of 
students

52%

Student interest & 
attitudes towards 
subject area

The Network on Education Quality Monitoring in the Asia-Pacific (NEQMAP) Secretariat at UNESCO Bangkok surveyed 13 countries 
in the region in order to learn more about their participation in national, regional and international assessments, the nature of these 
assessments, analysis of assessment data, and the policy environment. This infographic reflects the survey responses on matters of 
particular interest. The NEQMAP Secretariat is now working to collect this information for all countries in the region.

Afghanistan

2005 201520102009200820072006 2011 2012 2013 2014

International
assessment

National
assessment

Regional
assessment

Type of 
assessmentBhutan

Cambodia
Lao PDR
Malaysia
Maldives
Mongolia
Myanmar
Pakistan

Republic of Korea
Solomon Islands

Sri Lanka
Vietnam

Year

Country Learning assessments, 2005 - 2015

Math

Science Reading

Biology

Writing

Social 
science

Pakistan

Mongolia

Republic of 
Korea

Cambodia

Malaysia Solomon 
Islands

Seven out of 13 
counties surveyed do 

not have a formal 
education policy 

guiding assessment 
programmes.

Six out of 13 counties 
surveyed do have an 
education policy or 
policies that guide 
learning assessment 
programmes.

6/137/13

Other activities

Feedback to students/teachers/parents, etc.

Seminars for unions and professional bodies

Seminar/ conferences for policy-makers

Results are issued in a press release

Reports are distributed to stakeholders

There is a report available online

13
0
1

2

3

4
5
6

7
8

9
10
11

12

1 2 3 4 5 6 7 8 9 10 11 12

2/13 countries 
answered: Other 
funding available

2/13 
countries answered:
Yes, there is irregular 
government funding 

1/13 countries 
answered: Yes, there is
irregular funding from 
non-government sources

2/13 countries answered: 
Yes, there is regular funding allocated 
by non-government sources

9/13 
countries answered: 
Yes, there is regular 
funding allocated 
by the government

To identify the factors affecting student performance

To understand the variations among students' cognitive 
abillities with regard to literacy and numeracy from 
socio-economic, regional, and gender dimensions

To support education policy development

To monitor progress of implementation of policies/
programmes related to student outcomes and 
education quality

To provide recommendations for improving the 
teaching-learning environment

To provide recommendations for improving the 
design/development of curriculum

Grades tested

Intervention programmes 
on specific learning areas

Professional 
development 
for principals/
school leaders

Intervention programmes for 
specific group of students

School grade

*Of the 13 countries surveyed 
as part of NEQMAP’s mapping 
study, only six countries have 
education policies that guide 
assessment programmes.

2005 2010 2015Year

Country

Name of 
assessment

PISA

TIMSS

ICILS

PASEC

PILNA

International & regional assessments

12/13

12/13

7/13

6/13

6/13

4/13

2/13

Yes
No

Lao PDR

Cambodia

Malaysia

Mongolia

Vietnam

Solomon Islands

Republic of Korea

Subjects tested

National assessment results used forHow assessment results are shared

National assessment background 
survey responses by category 

Is funding available for the 
national assessment programmes?

Purpose of quantitative analysis on national assessment

90% administered 
background surveys to 
students

80% administered 
background surveys to 
teachers

70% 
administered 
background 
surveys to 
schools

25% 
administered 
background 
surveys to 
parents

*10 % conducted no 
background surveys

SEA-PLM

Local 
language

English

Physics



Infographics

Bangladesh
Myanmar

Lao PDR

Viet Nam
Cambodia

China

BhutanNepal

Pakistan

Uzbekistan

Expenditure on Education as Percentage of Government Expenditure
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PakistanViet NamLaosNepalCambodiaChinaBangladeshBhutan

Year

The education expenditure in relation to total government expenditure varied a great deal year to year.

Actual use of school funds

Mechanism for proposal, disbursement, and monitoring:
Based on the Lao school grants case

National assembly

Ministry of Finance/Ministry of Planning and Investment

District Education 
and Sports Bureau

Provincial 
treasury

District
treasury

Schools

Transaction 
in account

Transaction 
in account

Report
transaction

Report
 transaction

Proposal for 
approval

Proposal

Proposal

Proposal
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Monitoring

Monitoring

Regular
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Transaction 
in cash
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Ministry of Education and Sports

Provincial Education 
and Sports Service

School finance sources

Adequate, efficient and equitable financing is vital at 
the school-level. School finance, concerned with the 
mobilization and allocation of resources to formal 
schools and the management and use of budget/funds 
at school-level, can include the regular government 
education expenditure and, if any, additional grants 
from governments or donors schools receive 
(collectively referred to as school grant), tuition fees, 
other school fees and community funding. This creates 
complex responsibilities that schools must manage in 
addition to providing basic education.

Non-public sources

Public sources

Philanthropic 
contribution 

Faith-based
institutions 

Profit-making 
business

NGO-run education 
services

Community 
contributions  

Corporate social 
responsibility 
contribution

Parental
 contribution

Regular expenditure 
from government

Additional grants 
from government

Objective and scope of the project 

What is school finance? 

School Finance in the Asia-Pacific

Prepare proposal                      Receive budget                     Hold meeting                        Implement budget   
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Stakeholders

Accountant

Principal

Students
Teachers

School support 
committee

Capacity development offered by central government 
In Bangladesh, the government introduced School 
Level Improvement Plan (SLIP) in 2007 to equip 
school-level stakeholders with knowledge and skills 
for planning and implementation of the school 
improvement plan including financial management 
activities. The stakeholders were provided training 
along with a small annual grant for school improvement.   

Community initiative for 
establishing working group
In the Rawalpindi 
District of Pakistan, a 
group of community 
leaders and school 
principals established 
a working group in 
association with Executive District 
Officer (EDO) to examine budget and 
staffing challenges across the district.
A working group has managed to 
increase Non-Salary Budget (NSB) grants 
many fold, establish new facilities and 
engage communities in making positive 
change within its schools.

Role of traditional community 
association
In Uzbekistan, 
Mahalla is a 
traditional 
community 
association where local people work 
together to solve issues of living and 
farming in their community. A board of 
trustees, which is mainly composed of 
pupils’ parents and representatives from 
Mahalla, is well established to ensure 
public control in every school.

Best practices in strengthening 
school finance

Government

Community

Community

UNESCO Asia-Pacific Regional Office conducted a 
regional review consisting of analyses of the state of 
school financing in 10 selected countries in order to 
provide policy options and evidence to strengthen 
management and performance of finance at the school 
level.  This infographic reflects the key findings from the 
Regional Report on School Finance in the Asia-pacific 
Region. 

Bu
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n process at the school level Based on the Cam
bodia case

SOURCE: UNESCO Data Centre http://data.uis.unesco.org/

Schools can use school fund based on the guideline and rule. This figure 
shows an actual use of school fund based on the Cambodia’s school 
grants case.

Maintenance supplies

Office stationery Food & agricultural 
products

Small-scale equipment 
& furniture

Electricity & water 
supply

Repair, maintenance & 
transportation services 

10%

24%

2%
29%

23% 12%



Infographics

Do’s & Don’ts
• DO: Mix text and charts in one united visual 
• DON’T: Use too much text or overcrowd your 

canvas with too many charts or images 
• DO: Stick to a color theme - preferably one that 

goes with your organization’s branding or the 
theme of your topic 

• DON’T Forget: Your infographic is meant to 
simplify big concepts - not make them harder to 
understand. Make sure your graphics help explain 
rather than confuse readers! 



Twitter + video



Twitter  
+ infographic



Facebook 
+ video



Tying it all together

BIG REPORT Small study

Selected social promotion
Social media blitz

• Blog post 
• Twitter, Facebook, LinkedIn posts 

with dedicated #hashtag 
• YouTube video 
• E-newsletter post 
• Infographic

•Blog post 
•Tweets 
•Facebook post



Your organization’s website is a hub - in which all of 
these traditional and new media tools can live and 

connect with each other. 

Don’t underestimate the power of a simple, easy-to-
use website in which all of your key messages and 

content can be found. 

Putting it all together…on your website!



Your website can host and connect your: 
•Press Kit, 
•Your Press Releases, 
•Your Media Advisories and Contact Info,  
•As well as your Blog, 
•your videos, 
•your newsletter archive, 
•Your infographics 
•And links to all of your social media pages 
•And buttons to share your website on social media 
too!

Your most essential dissemination tool
….is your website!



Thank you!

Please email me at: k.sullivan@unesco.org  
if you have any questions 

You can also follow me on Twitter: @ksulli

mailto:k.sullivan@unesco.org

